
What gets clicked, might not get liked
Measuring the “success” of social media

Jodie Ward
Queensland Department of Agriculture and Fisheries 

FutureBeef
Brisbane, QLDA joint initiative of:



FutureBeef social media
Twitter

2

Facebook



Scheduling programs – SmarterQueue
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Scheduling programs - Hootsuite 
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Hootsuite



Primary goal:
Investigate what type of content is most appealing to 
our audience and would therefore attract more social 
media followers if more of that type of content was 
published.

5

The motivator



The analysis: beginning 

6



The analysis: beginning, 39 categories 
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• Health and disease
• Job opportunities
• Breeder and heifer 

management
• Husbandry
• Managing grazing pressure
• Markets and marketing
• Managing the land resource
• Pasture dieback
• Infrastructure
• Opportunity
• Producer case studies
• Nutrition and 

supplementation
• Technology

• Tools
• Biosecurity
• Business knowledge and skills
• Predator control
• Scholarships
• Improved pastures and forage 

crops
• Surveys
• Land capability and condition
• Spelling
• Business planning
• Genetic improvement
• Event
• Native pastures

• FutureBeef promotion
• Human resources 
• Welfare
• Workplace health and safety
• Weaning and weaner 

management
• Livestock transport
• Climate information
• Maps and property 

information
• Natural disaster
• Weeds and pests
• Growth paths
• Drought
• Using fire
• Other



The analysis: Reactions versus likes
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Average of FB Reactions

Average of Tw: Likes

Twitter 
Top 10 
Likes Post category

1Business knowledge and skills
2Survey
3Job opportunity
4Improved pastures and forage crops
5Breeder and heifer management
6Welfare
7Human resources
8Producer case studies
9Weaning and weaner management

10Workplace health and safety

Facebook 
Top 10 
reactions Post category

1Managing grazing pressure
2Husbandry
3Pasture dieback
4Producer case studies
5Genetic improvement
6Nutrition and supplementation
7Weaning and weaner management
8Markets and marketing
9Breeder and heifer management

10Health and disease



The analysis: Shares versus Retweets
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Average of FB Shares

Average of Tw: Retweets

Facebook Top 10 
Shares Post category

1 Pasture dieback
2 Job opportunity
3 Husbandry
4 Breeder and heifer management
5 Predator control
6 Weeds and pests
7 Managing grazing pressure
8 Nutrition and supplementation
9 Health and disease

10 Weaning and weaner management

Twitter Top 10 
Retweets Post category

1Survey
2Business knowledge and skills
3Human resources
4Producer case studies
5Welfare
6Job opportunity
7Breeder and heifer management
8Improved pastures and forage crops
9Genetic improvement

10Predator control



The analysis: Comments versus Replies
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Average of FB Ow.ly Clicks

Average of Tw: Ow.ly Clicks

Twitter Top 10 
Replies Post category

1Business knowledge and skills
2Maps and property information
3Climate and environment
4Opportunity
5Job opportunity
6Growth paths
7Managing the land resource
8Breeder and heifer management
9Promotion

10Event

Facebook Top 10 
Comments Post category

1Job opportunity
2Weeds and pests
3Pasture dieback
4Husbandry
5Managing grazing pressure
6Scholarships
7Opportunity
8Managing the land resource
9Biosecurity

10Survey



The analysis: Hyperlink clicks
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Average of FB Ow.ly Clicks

Average of Tw: Ow.ly Clicks

Facebook Top 10 
Hyperlink clicks Post category

1Health and disease
2Job opportunity
3Breeder and heifer management
4Husbandry
5Managing grazing pressure
6Markets and marketing
7Managing the land resource
8Pasture dieback
9Infrastructure

10Opportunity

Twitter Top 10
Hyperlink clicks Post category

1Scholarships
2Business knowledge and skills
3Survey
4Managing grazing pressure
5Human resources
6Weaning and weaner management
7Event
8Job opportunity
9Livestock transport

10Growth paths
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Should we create more posts from categories that generate:
• the most likes/reactions?
• the most comments/replies?
• the most traffic to the website?
• the most shares/retweets?

Analysis: How to use this information?



Analysis: How we’ve decided to use this information
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1. Increase the publication 
frequency of posts that get 

shared/retweeted

3. Maintain the 
publication frequency of 
publication of posts that 

get publicly liked.

2. Increase the publication 
frequency of posts that get 

the most hyperlink clicks

4. Remove the categories 
of content from our 

scheduled social media 
that is attracting no 

engagement



Where to from here?

• Monitor
• Monitor
• Monitor
• Adjust
• Monitor
• Write a REIS Journal article

14
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